
5 QUICK & EASY HACKS FOR
WRITING WEBSITE COPY THAT

 Conver�s



FIRST, A DEFINITION

Conversion copywriting is designed to 
encourage a user to take action on your 
website.

Brand copywriting is something different 
— that’s your story, your unique voice, your 
personality, your tone.

The following tips are focused on helping 
you punch up your copy wherever you want 
a user to take action. . 

1. STEAL LANGUAGE FROM 
YOUR HAPPIEST CUSTOMERS

Testimonials, customer surveys, emails, Facebook 
comments, even in-person conversations will 
provide you with incredibly powerful language and 
turns of phrases that will help you tell the story of 
the value you provide to your happiest customers. 

Start becoming more aware of their language and 
“collect” their words – how do they express how 
they feel? Then, use those same words in your copy.

You can also capture frustrations, questions, and 
pain points and use those too. 

“I’m so overwhelmed with all there is to learn about 
________.” Becomes, “When you’re overwhelmed with 
all there is to learn  about ________, [insert your 
solution here].”

You’ll be using language you know will speak to your 
target customer because it’s coming directly from 
your actual target customer. 



2. SO WHAT?

When you’re writing copy, put yourself in the position of 
your customer and ask yourself, 

“So what?”

“I love designing websites, it’s my passion!”

“So what?!”

Your copy should always be written with your customer 
in mind — what’s in it for them? How does it relate to or 
benefit them? 

3. PROVE IT 

When you make claims about the value you offer, 
imagine your customer asking you: “prove it”.

They’re skeptical, and have doubts swirling around in 
their minds, unsure if they should really trust you.

Immediately after making a claim, provide proof. 

This can come in the form of:

Social proof —past customers verifying your claims 
are legit, or 
Actual results you can demonstrate with data.

For example: 

• Testimonials that speak to the claim you’re making
• Logos of prestigious clients you’ve helped
• 5 star rating
• Join 8,000 other happy customers
• Our customers experience a 57% increase in
 ____ on average. 



4. REPLACE “I” WITH “YOU”
In conversion copywriting, it’s not about you. People 
don’t care about you (at least not yet). They care about 
themselves.

Wherever you have copy that starts with:

“I _____”
“We _____”
“Our ______” 
“[Company Name] _____”

Turn it around so the customer can see themselves in the 
message.

A good way is to start with “You ____” and rephrase so 
you’re instead talking directly to your customer:

“You’ll get ____”
“You want ____”
“You need ____”
“You can expect ___”
“You don’t have time to ______, so ______”
“When you’re _____, we help by ______” 

5. MICROCOPY MATTERS
The “submit” button. This is the moment of truth, 
will they click or will they go? 

This little piece of microcopy — the language you 
use on your call to action buttons  — makes a 
difference.

Rather than labeling it based on the function it 
performs, think about the action the user wants to 
take and what’ll happen after they click. Is there a 
value they’ll get? Can you describe what that is? 

No need to get too clever.  Try this easy hack: Fill in 
the blank, “I want to ______”
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WANT SOME HELP?
I hope this was helpful and gets you on your 
way to writing copy aimed at higher 
conversions!

But if you need more help, sometimes it 
takes another set of eyes to see where 
improvements can be made. 

The first step is a free, no-obligation mini  
website review, just fill out the form on this 
page and I’ll take a look at your site and let 
you know if I think there are areas that need a 
bit of re-working. 

A full website review focused on copy would 
include screen captures of the most 
problematic areas on your site, with 
suggestions for making specific changes 
that’ll help you get better results. 
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